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Message from Group Chief Executive Officer 

The purpose of the anti-corruption Code of Conduct is to set out the key values and 

principles to which we, THOM Group ('the Group'), are committed, particularly in the 

development and conduct of our business. The actions and behaviours of every employee 

(directors, employees, temporary workers and trainees), as well as those of the stakeholders 

with whom the Group has a relationship (i.e. our customers, suppliers and business partners), 

must be guided by this set of values and principles. 

The principles set out in this Code are not a substitute for applicable national and 

international legislation, with which the Group complies strictly. They must be brought to the 

attention of all permanent and temporary employees of the Group and its stakeholders.  

In addition to complying with national and international laws, in certain situations we may be 

faced with questions or dilemmas in applying these principles. The Group's Code of Conduct 

has been designed to help us resolve them. For each key theme, it specifies the fundamental 

rule(s) that shall guide our behaviour.  

The Code cannot anticipate all the situations we are likely to face. Its role is to offer guidelines 

that will help you take decisions in line with the Group's values and principles. If in doubt, you 

should contact your line manager or the Group Compliance Manager in order to take the 

most appropriate action. 

In addition, a whistleblowing system has been set up. This enables all employees to exercise 

their right to alert the Group, on a confidential basis, of actual or potential breaches of the 

Code of Conduct, particularly in relation to corruption or influence peddling. 

 

 

 

 

 

 

 

 

 

Signature of the Group Chief 

Executive Officer 
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Commitment 

THOM Group is fully committed to ethics and compliance. Breaches of integrity are 

incompatible with our principles, which advocate a zero-tolerance policy towards corruption.  

Objectives 

This Code of Conduct has been designed to identify high-risk situations and specify their 

potential manifestations in the conduct of the Group's activities. It also provides answers to 

questions that employees may have when faced with situations that present a risk of 

corruption. It specifies what is prohibited, what is permitted and the cases in which 

employees should report a breach of the principle of probity and seek support. 

This Code does not cover every situation that may arise. All employees must use common 

sense and systematically refer to their line manager or the Group Compliance Manager. 

Fields of application 

The Code applies internally to all THOM executives, managers and employees, without 

exception. Consequently, it is the responsibility of every man and woman in the company to 

ensure that it is adopted and applied in their daily work activities.  

The Code applies from 01/09/2025. 

Countering corruption 

An ethical approach to business in all circumstances is a guarantee of the long-term future of 

our business and a strong belief at THOM Group.  

Group Management is committed to raising employees’ awareness of this ethical behaviour 

and to creating the necessary tools, such as this Code of Conduct, to consolidate the 

Group's culture and aim for excellence.  

This Code is communicated to each of the Group's employees and calls on them to respect 

professional ethics set out in the form of principles of action and behaviour to be avoided or 

favoured when faced with certain potentially risky situations in the course of their professional 

activities. 

THOM Group adopts a 'zero tolerance' approach to active and passive corruption and 

influence peddling. 

The Group also undertakes to prohibit all forms of corruption in the conduct of its business and 

to comply with French Law No. 2016-1691 of 9 December 2016 on transparency, the fight 

against corruption and the modernisation of economic life (SAPIN 2 Law) and any other 

international regulations.  
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This commitment is binding on all employees, who should refer to section 3.1 below for 

information on the different types of behaviour to be avoided as being likely to constitute 

corruption or influence peddling. 

Group Ethics Contacts 

For any questions or requests for advice on ethical issues in general and/or in relation to the 

implementation of the principles of this Code in particular, employees may consult their line 

manager and/or the Group Compliance Manager. 
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CHAPTER 2 

Preventing corruption, 

influence peddling and 

conflicts of interest 
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2.1 The concepts of corruption and influence 

peddling 

What is corruption 

It is hereby reiterated that, in the conduct of its business, the Group prohibits any act of 

corruption or influence peddling. This section aims to clarify: 

• The concepts of corruption and influence peddling, on the one hand;  

 

• The different types of behaviour to be prohibited as likely to constitute corruption or 

influence peddling, on the other hand. 

Any doubts regarding the conduct to be followed or to be avoided should be referred to the 

line manager or to the Group Compliance Manager. 

In addition, in accordance with the Group's whistleblowing policy, all employees may 

exercise their right to report, on a confidential basis, any actual or potential breach of the 

Code of Conduct, particularly in cases of corruption or influence peddling. 

Corruption is generally defined as the act by any person (in a private or public position) of 

offering or accepting, without legal entitlement, at any time, directly or indirectly, a gift, a 

promise or an offer in order to perform or refrain from performing an act within their official 

capacity.  

There are two types of corruption: 

• Active corruption, which is the act of the briber (i.e. the person who proposes the act of 

corruption), whether the latter proposes or accepts the corruption, and  

• Passive corruption, which is the act of the bribed individual (i.e. the person who agrees to 

carry out the corruption), whether he or she solicits or accepts the illicit advantage. 

More specifically, active corruption is the act by any person at any time of offering or giving, 

directly or indirectly, to a French or foreign public official or to a private person (in the context 

of a professional or social activity, a management function or work for a natural or legal 

person) offers, promises, gifts, presents or benefits of any kind, for themselves or for another 

person, so that they carry out or refrain from carrying out (or because they have carried out 

or refrained from carrying out) an act relating to their function, mission or mandate, or 

facilitated by their function, mission or mandate.  

Example of active corruption: An employee favours an operator in the construction sector for 

the renovation of several of the Group’s stores in exchange for a share of the profits from his 

services.  

Example of passive corruption: An employee agrees to send confidential files to a competitor 

in exchange for abnormal benefits or personal gain.  

An advantage is abnormal when it is contrary to the normal course of events, to established 

rules or customs or to what is customary in similar cases. 
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What is influence peddling 

Influence peddling is the act, by any person, of soliciting or agreeing, at any time, directly or 

indirectly, to offers, promises, gifts, presents or benefits of any kind, for himself or for another 

person, in order to abuse or have abused his real or supposed influence with a view to 

obtaining from a public authority or administration distinctions, jobs, contracts or any other 

favourable decision.  

Whereas corruption involves a briber-bribed relationship, influence peddling involves a 

tripartite relationship. A person with real or supposed influence over certain people passes on 

this influence to a third party in return for an advantage granted by the latter (e.g. 

favourable decisions by public authorities, awarding of contracts in return for a shareholding 

and/or confidential information, etc.). 

 

 

2.2 Preventing and reporting conflicts of 

interest 

What is a conflict of interest 

Conflict of interest arises for an individual when a personal interest (emotional, family, 

financial, cultural, sporting, associative, political, charitable, etc.) conflicts with their 

professional duties and may influence or appear to influence their position and/or the 

decisions they may take in the exercise of their professional responsibilities. Conflict of interest 

is not an offence as such; however, it can give rise to potential situations of corruption. 

THOM Group expects its employees to act in the best interests of the company and to 

devote themselves exclusively to their work in accordance with their employment contract. 

Employees are required to declare any conflict of interest, and must take all necessary 

measures to avoid being placed in a situation of conflict of interest, whether real or apparent.  

All employees may encounter situations where their personal interests may conflict with those 

of the Group. Personal interests should be understood in the broadest sense, as they include 

the interests of the employee as well as those of any natural or legal person within their circle. 

Employees must therefore ensure that their activities and personal interests, whether direct or 

indirect, do not conflict with those of the Group.  

Whether a conflict of interest is real (the employee’s ability to exercise their responsibilities in a 

way that benefits their personal interests) or visible (the perception that the exercise of 

responsibilities may benefit the worker’s interests), it must be identified, reported and dealt 

with as soon as possible. 
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Situations that may present a risk of conflict of interest 

In situations where the risk of a conflict of interest is identified, or where there is any doubt, 

employees must consult their line manager and/or the Group Compliance Manager before 

making a decision. The most common forms of conflict of interest are as follows: 

• Conflict of duties: when two distinct responsibilities are exercised by the same individual 

but may conflict because of antagonistic interests. 

 

• Own-account activity: when, as part of a transaction, the person making the decision to 

choose the supplier has an interest in that supplier. 

 

• Family interests: situation in which relationships of a private nature, particularly family 

relationships (spouse, child or other close relative), are likely to compete with the 

performance of professional duties (for example, a person close to an employee is an 

employee of a client, authority or supplier with whom the employee has a professional 

relationship). 

 

• Gifts and invitations*: situation in which an employee receives gifts, favours or invitations 

from a third party with whom the employee has a professional relationship. Gifts and 

invitations must, in any event, be declared to line managers when they may give rise to a 

conflict of interest for the employee.  

 

  

ZOOM ON... 

Conflicts of interest - What is prohibited: 

• Refrain from declaring a conflict of interest (for example, when the 

employee assumes that the conflict is insignificant or secondary) 

 

• Allow a conflict of interest to persist for a long period of time before 

alerting the line manager and/or the Compliance Department.  

*For more information on gifts and invitations, please refer to page 17 of the Code of Conduct. 
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Examples of situations involving conflicts of interest  

Without this list being exhaustive, conflicts of interest may arise in the following situations: 

• A conflict of interest may arise if an employee or any member of their family** holds a 

significant stake or has a family link in a company that has or is likely to have business 

relations with the Group, or that is engaged in the same field of activity as the Group. 

Employees must report any such conflict of interest to their line manager and/or to the 

Group Compliance Manager. 

 

• Employees or members of their families must not knowingly compete with the Group. 

For the duration of their employment, employees shall refrain from taking on any other 

employment or acting as a consultant in connection with current or future activities that 

would conflict with their obligations in the context of their employment with the Group.  

 

• Employees shall refrain from recommending any person who has or is likely to have a 

conflict of interest with the Group. 

**The notion of family covers the spouse, children, parents, brothers and sisters, in-laws (mother-in-law, father-in-

law, son-in-law, daughter-in-law) and any person sharing the employee’s home. Relatives include family, uncles, 

aunts and first cousins. 
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CHAPTER 3 

Ethical principles and 

exemplary conduct 

required of our employees 
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3.1 What Group employees must not do 

Fundamental principles 

The Group's principle of rejecting any form of corruption or influence peddling applies to both 

public officials and private sector employees, wherever the Group operates. In their 

interactions with THOM Group's stakeholders (public officials and people from the private 

sector), employees are likely to be confronted with high-risk contexts and situations, in the 

face of which they must scrupulously respect the principles of behaviour defined below: 

 

ZOOM ON... 

Fundamental principles - What is prohibited: 

• Offer, propose or promise any financial or non-financial 

advantage, directly or through a third party, to a person (a public 

official or a person in the private sector), for him/herself or for 

another person, in order to conclude or maintain a commercial 

transaction, or to obtain that the person performs or refrains from 

performing an act of his/her function, mission or mandate, or 

facilitated by his/her function, mission or mandate. 

 

• Yield to the solicitation of a person who, claiming to have influence 

with a public or private official, offers to use that influence to 

obtain a favourable decision. 

 

• Grant any financial or other advantage to a public official who 

requests it, to carry out an administrative formality incumbent upon 

the public official and for which THOM Group could legitimately 

claim the benefit through normal legal channels. 

 

• Request, accept or receive any financial or other advantage, for 

their own benefit or that of a close relative, in return for a decision 

or an act in the performance of their duties, which runs counter to 

the principles of independence and protection of the interests of 

THOM Group. 
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Facilitation payments 

Facilitation payments are a common form of corruption.  They are unofficial payments of 

small amounts to public officials to facilitate or guarantee the smooth running of simple 

procedures. 

This may enable the completion or acceleration of necessary actions that the payer is 

entitled to expect from the public official (e.g. customs clearance, building or operating 

permits, visas and work permits, filing and registration of administrative documents, etc.).  

Facilitation payments are illegal in France and in many other countries. The Group strictly 

prohibits this practice.  

 

 

 

 

 

ZOOM ON... 

Fundamental principles - What is prohibited: 

• Attempt to conceal a facilitation payment (e.g. in an expense 

report).  

 

• Use intermediaries to do what THOM group refrains from doing. 

 

• Agree to make payments to public officials without a receipt or 

supporting document from the administration in question. 

 

• Encourage managers/employees to use facilitation payments 

(including via intermediaries) in order, for example, to speed up 

administrative procedures in certain geographical areas. 
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Donations, sponsorship and patronage 

Donations, sponsorship and patronage expose organisations to potential risks as they may be 

used to conceal an advantage for a third party, and are therefore likely to be considered as 

direct or indirect corruption. This risk is increased when the beneficiary activities are closely 

linked to public officials (including politicians) and/or their close relations. 

• Donation: means of giving a sum of money, goods or services with charitable intent, 

without expecting any direct consideration from the recipient. 

 

• Patronage: material support given, without any direct counterpart on the part of the 

beneficiary, to a charity or person for the pursuit of activities of general interest. 

 

• Sponsorship: financial or material support given to an event, product or person by a 

partner with a view to deriving a direct benefit in terms of visibility and image. 

 

 

ZOOM ON... 

Donations, sponsorship and patronage - What is prohibited: 

• Propose or grant a donation committing THOM Group to 

patronage or sponsorship actions with a view to influencing a 

decision or obtaining an undue advantage in favour of the Group. 

 

• Directly or indirectly involve THOM Group in any activity in support 

of a political party or use their affiliation with the Company in 

political activities. 

 

• Make a donation when local legislation/regulations prohibit it. 

 

• Involve THOM Group in an operation (donation, sponsorship or 

patronage) when you are aware of an actual or potential conflict 

of interest. 
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Interest representation & responsible lobbying 

The Group does not have any interest representation with governmental, political or 

regulatory bodies in the countries in which it operates. Similarly, the Group is not involved in 

influencing or lobbying these public bodies. 

However, it is worth recalling in this Code the elements relating to this type of activity, which 

carries risks of corruption and influence peddling. 

The Group and each of its employees undertake not to pay, directly or indirectly, a 

commission or any form of remuneration for services rendered, where such payments are 

intended to remunerate a member of the government or any other public official in order to 

obtain a favourable decision or an advantage for the Group. 

Lobbyists are persons whose main or regular activity is to influence public decisions, i.e. (i) an 

officer or employee who spends more than half of his or her time making representations on 

his or her own initiative to public officials, such as a member of government, a member of 

parliament or a senator, with a view to influencing one or more public decisions, in particular 

one or more legislative or regulatory measures, or (ii) an officer or employee who enters into 

communication with public officials, on his or her own initiative, at least ten times over the last 

twelve months. 
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3.2 Guidelines for gifts and invitations 

As part of their courteous and professional relations with the Group's partners and 

stakeholders, employees may receive or offer gifts or invitations. By gifts, we mean any 

payment or item received without paying its actual market value. By invitations, we mean 

services relating to entertainment and hospitality, in particular in the following forms: social 

events, entertainment, catering (meals, drinks), seminars, etc. 

The Group lays down clear rules on gifts and invitations, namely: 

• Reasonable gifts (food and physical gifts) are authorised up to a limit of 100EUR. 

Gifts exceeding this limit must be declared to the line manager and shared between 

employees or distributed fairly. 

 

 

• Authorised gifts may only be accepted outside periods of negotiation, invitations to tender 

or any other commercial context and must under no circumstances influence decision-

making. 

 

 

• Invitations offered and received are authorised on an occasional basis and up to a limit of 

100EUR per person invited. If the invitation exceeds the value of 100EUR per person, the 

employee must first request approval from his/her line manager.  

 

• If there are many guests, the costs should be shared with the third party. The invitations 

offered must remain occasional. 
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ZOOM ON... 

Gifts and invitations – What is prohibited: 

• Offer or propose gifts and invitations to a third party in situations 

which may give rise to suspicion that there is an intention to 

influence the third party in order to obtain an undue favour in 

return. 

• Accept or offer gifts sent to their home or that of a third party. 

• Accept a gift or invitation when, given its nature or value, it could 

be considered as a debt owed to the third party who offered the 

gift or invitation, or as influencing your decision (during invitations to 

tender, renegotiation of contracts, with unusual frequency, for 

large amounts, etc.). 

• Accept or offer a monetary gift (cash, cheque, bank transfer) 
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3.3 Behaviour and best practices to adopt 

Best practices 

The Group encourages all its employees to behave ethically and responsibly in their daily 

activities, particularly when in contact with third parties. 

This list is not exhaustive, but is intended as a basis for employees to consider when interacting 

with third parties. 

In the presence of a third party, the employee must: 

• Clearly identify the nature and function of the person they are dealing with (public official, 

intermediary, supplier sales manager, etc.). 

 

• Question the purpose of the interaction (e.g. whether the purpose of the interaction is 

exclusively in the Group's interests). 

 

• Politely refuse offers or gifts before entering into a relationship (which may introduce a bias 

in the rest of the relationship), or during negotiations. 

 

• As far as possible, document exchanges with third parties (for traceability purposes). 

 

• Report any act, behaviour or situation that may represent a risk to the relationship 

(whether actual or potential). 

 

• Comply with the Group's internal procedures, even if these are restrictive for the third 

party. 

 

• Avoid contacts outside the Group's traditional communication channels. 

 

• Question the existence of a possible conflict of interest. 
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CHAPTER 4 

Our business partners 
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The Group expects its suppliers, service providers and other third parties to familiarise 

themselves with this Code of Conduct and to comply with the principles and values set out 

herein. 

In addition, the Group looks after the interests of each party, in compliance with clear and 

fair contractual conditions. The Group is keen to establish and maintain effective, long-term 

relationships based on trust and mutual respect, while paying particular attention to the 

independence of its service providers.  

THOM Group is committed to transparent selection rules and strategies to ensure that 

companies are treated fairly when they are put out to tender. The Group refrains from 

agreements or behaviour that could be described as anti-competitive.  

In their business dealings, employees shall refrain from offering or accepting 

accommodation, favours or financial or other rewards, unless these are customary acts of 

courtesy or hospitality in compliance with the Code of Conduct. 
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CHAPTER 5 

Ethical implementation 
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Internal distribution of the Code of Conduct 

This Code of Conduct is distributed to all employees and is accessible on the Group's intranet 

and website. It is also appended to the internal regulations, which are available in each of 

our stores. 

The Code of Conduct is communicated to new employees when they sign their contract. 

 

Sanctions to be imposed in the event of non-compliance with 

the Code 

Management will investigate all alleged breaches of the Code of Conduct. During these 

investigations, employees will be asked to provide all relevant explanations and to inform 

Group Management of any relevant facts brought to their attention.  

Breaches of this Code may result in disciplinary proceedings and, where appropriate, 

sanctions up to and including dismissal (see Chapter 3 of the Internal Regulations, which sets 

out the nature and scale of applicable sanctions). 

Each employee must play an active in preventing and detecting ethical breaches within 

THOM Group. If in doubt about a situation that may constitute a breach of this Code, all 

employees are invited to contact their line manager and/or the Group Compliance 

Manager. 

 

Whistleblowing system 

The whistleblowing system set up by the Group allows all employees, as well as third parties 

working with THOM, to make use of their whistleblowing rights. This right enables them to 

report violations of national law and international conventions or serious threats or harm to 

the general interest, as well as reports of behaviour or situations that are contrary to the Code 

of Conduct.  

In accordance with the French “Sapin II” Law, the strict framework of the Group's 

whistleblowing system is secure and aims to guarantee the confidentiality of employees who 

act as whistleblowers. No sanctions or discriminatory measures are applied to employees 

provided that they have acted in good faith, with no intention of causing harm, even if the 

facts that are the subject of the alert turn out to be inaccurate or do not give rise to any 

follow-up - this is also on the condition that the employee scrupulously respects the provisions 

of the alert line set by the Group. 

To find out which reporting channel is most appropriate for your status (employee, third 

party), please consult the Whistleblowing Policy, which has been drawn up for this purpose. 

The Whistleblowing system is available at this link: https://thom.integrityline.fr/ 
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Update to the Code of Conduct 

THOM Group undertakes to periodically re-evaluate the content of this Code of Conduct, 

whether this is due to a change in the regulatory or geopolitical context, in the business, or in 

the risks faced by the Group following the update of the of the corruption risk map.  

This update of the Code of Conduct will be subject to prior consultation with employee 

representatives and will be transposed into the Group's internal regulations.  
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Appendices 
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How to detect an unethical situation: 3 illustrative examples. 

Relationship with a supplier 

"X" has been part of THOM Group's direct purchasing department for 20 years. For some time 

now, a long-standing supplier of jewellery has been regularly singled out because of a drop in 

the quality of its products. This situation has led the Group to reconsider, at least for a while, 

purchasing jewellery from this supplier.  

In financial difficulty, this supplier decides to take advantage of the close relationship 

between its sales manager and Group buyer "X". Its aim is, at the very least, to influence the 

Group's buyer when it comes to selecting a new supplier.  

This supplier has some expensive watches that are no longer in his inventory, which the sales 

manager can offer to his friend and Group buyer. Now that the selection phase has begun, 

he decides to invite the buyer to dinner. He wants to take advantage of this convivial 

moment to offer his friend the watch of his choice, on condition that he succeeds in 

convincing the other employees to select this supplier or in facilitating his selection. 

"X" is not fooled: he knows that he has a long-standing and friendly relationship with the 

supplier's sales manager. Furthermore, the context of this invitation, in the middle of the 

supplier selection process, leaves the Group's buyer perplexed as to his true intentions. 

Aware of the risks involved, the buyer prefers to decline the sales manager's invitation and 

alert the Group's Compliance Manager. 

 

Relationship with an intermediary 

"Y" is part of the Group's Property and General Services department. With a view to 

expanding the number of sales outlets in Germany, she is looking for a new commercial 

location. 

"Y" uses estate agents in Germany to assist her in her search. One morning, she receives a call 

from an estate agent telling her that a space had just become available on the capital's 

most popular avenue, and that he has the mandate. After visiting the premises, 'Y' seems very 

interested, but feels that some major work is needed. 

The estate agent, having anticipated this, offers "Y" the assurance that she will obtain the 

lease if she agrees to entrust the work to a particular company. 

"Y" is surprised by this condition and decides not to respond immediately. After checking the 

work provider, "Y" realises that the company, imposed by the estate agent, is owned by a 

member of his family. "Y" then decides to break off the relationship with this third party and 

informs her colleagues. 
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Leakage of confidential information 

"Z" works in the Group's supply chain department and regularly attends trade fairs. She is due 

to attend a well-known trade fair in Italy, where some of the Group's suppliers and 

competitors will be present. 

During the trade fair, "Z" is approached by the supply director of one of the Group's 

competitors. After an informal conversation, she offers Z the chance to join her team in a 

similar position, with the promise of a substantial salary. 

In exchange, 'Z' will be required to provide the Group's supplier database and information on 

new collections.  

"Z politely declines the offer, then ends the conversation and subsequently informs the 

compliance manager.  

 

Useful links 

To help guide Group employees towards ethical and responsible business practices, we 

recommend that you consult the following links.  

The French Anti-Corruption Agency, leading administrative authority in France for the 

prevention of corruption, has drawn up and shared practical guides and factsheets that are 

useful to refer to.  

Below is a non-exhaustive list:  

Preventing conflicts of interest: https://www.agence-francaise-

anticorruption.gouv.fr/files/files/AFA_Guide_conflits%20interets_FR_juin%202022.pdf 

A framework for gifts and invitations in the workplace: https://www.agence-francaise-

anticorruption.gouv.fr/files/files/Guide%20pratique%20politique%20cadeaux%20et%20invitatio

ns.pdf 

Database and information useful for assessing third parties: https://www.agence-francaise-

anticorruption.gouv.fr/files/files/AFA_recueil%20de%20fiches%20pratiques%20bases%20publiq

ues.pdf 

Indexes used to assess a geographical area's exposure to the risk of corruption: 

https://www.agence-francaise-

anticorruption.gouv.fr/files/AFA_Recueil%20indices%20exposition%20zone%20g%C3%A9ograp

hique%20risque%20corruption_0.pdf 

 

  

https://www.agence-francaise-anticorruption.gouv.fr/files/files/AFA_Guide_conflits%20interets_FR_juin%202022.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/AFA_Guide_conflits%20interets_FR_juin%202022.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/Guide%20pratique%20politique%20cadeaux%20et%20invitations.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/Guide%20pratique%20politique%20cadeaux%20et%20invitations.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/Guide%20pratique%20politique%20cadeaux%20et%20invitations.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/AFA_recueil%20de%20fiches%20pratiques%20bases%20publiques.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/AFA_recueil%20de%20fiches%20pratiques%20bases%20publiques.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/files/AFA_recueil%20de%20fiches%20pratiques%20bases%20publiques.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/AFA_Recueil%20indices%20exposition%20zone%20g%C3%A9ographique%20risque%20corruption_0.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/AFA_Recueil%20indices%20exposition%20zone%20g%C3%A9ographique%20risque%20corruption_0.pdf
https://www.agence-francaise-anticorruption.gouv.fr/files/AFA_Recueil%20indices%20exposition%20zone%20g%C3%A9ographique%20risque%20corruption_0.pdf
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Compliance with the Code of Conduct 

I, the undersigned,  

holding the position of:  

- acknowledges having read the Anti-Corruption Code of Conduct and undertakes to 

comply with its terms; 

- declares on honour not being affected by any situation of personal conflict of interest 

likely to be incompatible with the exercise of my professional responsibilities within 

THOM Group. 

 

Place 

Date 


