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Disclaimer

Thisdocumentand any related presentationshavebeenpreparedby THOMGroupSAS (the ad / 2 Y LJisole§/fériusein its presentationto investorsheldin
connectiorwith the presentatiorof its financialresults

Thispresentationmay includeforward-looking statementsthat reflectthe / 2 Y LJI igiténtidas,beliefsor current expectations Forwardlooking statements
involveall mattersthat are not historicalby usingthe words"anticipate"”,"believe","estimate”, "expect”,"intend”, "may", "should","will", "would" and similar

expressionsr their negatives Suchstatementsare madebasedon assumptionsand expectationghat the Companycurrentlybelievesare reasonablebut could
proveto bewrong

Youshouldbe awarethat certainfinancialdata includedin the presentationwould constituted y FnénchGAARinancialY S I & diidBdingReportecdEBITDA,
AdjustedEBITDAgapital expenditure AdjustedFreeCashFlow, AdjustedFreeCashFlowconversiorrate, Grossmargin network sales,network contribution,net
debt, and like-for-like salesgrowth. The disclosureof such nonFrenchGAAPfinancial measuresin the mannerincludedin the presentationwould not be
permissiblen a registrationstatementunderthe U.SSecuritieActof 1933 asamended ThesenonFrenchGAAHiInancialmeasuresio not havea standardized
meaningprescribedy FrenchAccountingStandardsandthereforemaynot be comparabldo similarlytitted measurepresentedy other entities,nor shouldthey
be construedas an alternativeto other financialmeasuresieterminedin accordanceavith FrenchAccountingStandardsAlthoughthe Companybelieveshese
nonFrenchGAAHinancialmeasuregrovideusefulinformationto usersin measuringhe financialperformanceand conditionof the businessyouare cautioned
not to placeunduerelianceon any nonFrenchGAAFinancial measuresand ratios includedin this presentation Thispresentationcontainscertain data and
forwardHlookingstatementsregardingthe Frencheconomythe marketsin whichthe Companyperatesand its positionin the industrythat were obtainedfrom
publiclyavailableinformation,independentndustrypublicationsand other third-party data. TheCompanyhavenot independentlyerifiedsuchdata andforward
lookingstatementsand cannotguaranteetheir accuracyor completeness

Thisdocumentactsassupportfor the NS & gréséndatibngo investorsthe unauditedfinancialstatementsare communicatedn appendixandthi
documentshouldhencebereadin conjunctiortherewith




Basis opreparationof the financialinformationpresented

Theinformationpresentedis basedon ThomGroupSA.S unauditedconsolidatedand managementccountsfor the nicemonth period endedJune30, 2021 Theyhavebeenpreparedin accordancevith
FrenchGenerallyAcceptedAccountingPrinciplesd & C NIB Yy 10 thiahdiffer in certain significantrespectsfrom International FinancialReportingStandardsd & L CWeg have not includedin this
presentationareconciliatiorof our financialstatementsto IFRS

Thispresentationcontainscertaindatathat constitutesi y” ##génchGAAHRinancialy’ S I & dahclidingtize following

* Reported EBITDApresents net income (loss) attributable to owners of the Company excljdiegioicome (loss) attributable to na@ontrolling interests, (i) goodwill amortization, (iii) income tax,
(iv) financial income and expense, (v) the change in depreciation, amortaadi@novisions net of provision reversals, (vi) the contribution of the stores closed during the period cotigatiensur la
valeurajoutéedesentreprise® & / +! 9 £ 0 X -récyfig inc@mekrid @xpghgey, corresponding to all items that are not directly related to ouoogesatiore businesses and that are deemed by
management to be nerecurring by their nature, including rental or personnel expenses incurred by stores prior to their opehingg renovation works (if such renovation work results in the long
term closure of the store during the renovation).

+* AdjustedEBITDAorrespondgo ReportedEBITDAdjustedfor (i) the full yeareffect of openingsdefinedin & t ICR 2 dza (i () Sogtda&idgdrom certainGroupreorganizationsind (iii) certain COVID
19 pandemiaelatedcostadjustmentgelatingto the monthsof April2020 November2020and Januaryto April2021

+ PFadjustmentsorrespondgo the 12 monthscontributionof openingshasedon anextrapolationof actualperformancdessactualcontributionsincethe acquisition

+ AdjustedFreeCashFlowrepresentdree cashflows less(i) refurbishmentand expansiorcapitalexpenditure (ii) changein workingcapitalof fixed assets(iii) salesof property, plantand equipmentand
intangibleassets (iv) CICHEax credit assignmentsntil Januaryl, 2019 when the CICBEvasreplacedby reductionsin socialsecuritycontributionsand (v) tangibleassetsin progressrelatedto the & { KA y
202 project(SARand|T-relatedproject).

* NetworkSalesepresentshe apportionmentof our network salesamongFranceJtaly and Restof Europethroughall saleschannelsoperatedby the Group(i.e., our stores,e-commerceplatforms,sales
to our affiliatedpartnersandwholesalebusiness)

* Grosgnarginrepresentghe sumof our total in-storesalesyevenuefrom the saleof gold,proceedsrom insurancdor theft andrebatesre-invoicedto our suppliersnet of our total costof goodssold
NetworkContributionrepresentshe sumof our grossmarginandour total networkdirectcosts
Likefor-like storesincludethe storesthat were openfor the entire durationof the two periodsbeingcomparedandexcludestoresopenedor closedduringthoseperiods

FreeCash-lowconversiorrate is definedasfree cashflow asreportedin our financialstatements dividedby ReportedEBITDAeneratedduringthe period

Pro forma EBITDA, Pro forma Net Debt, Pro forma Free Cash Flow, Adjusted PF FreecCaslsFdom! respectively to Reported EBITDA, Net Debt, Free Cash Flow and Adjusted Free Cash Flow

>
>
>
+ Net Debtrepresents our total senior financial debt net of cash on balance sheet.
>
the Issuer level, Goldstory, rather than at the Company level, Thom Group.
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Structure of the shareholding as of June 30, 2021
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Q3 2021 Key Takeaways

Financial performance impacted by CO®pandemic measures

Network sales
74.6%

€ MMNo®H

€ YHO®POY

3Q20 3Q21

Network salessignificantlyimproveddespite COVIEL9
pandemic restrictions with €1432m in Q3 2021,
representingan increaseof 74.6% vs Q3 2020 with
39%of the network closedon averageoverthe period
comparedo 48%duringthe sameperiodlastyear

The increasewas mainly due to a faster recoveryof

salesafterd 2 N@&panidg(recoverywasparticularly
slow in ltaly after the 1st lockdownin 2020, the

embeddedsalesstore growth, and the development
in e-Commercewhichreachede15.6m in Q3 2021vs

€8.3min Q32020 (+87.9%).
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ReportedEBITDA

€ HNn®do

125
o

3Q20 3Q21

Significantiincreasein reported EBITDAf €20.6m as
comparedto Q3 2020 Despitethe closingof 39% of

storesduringthe three-month periodendedJune30,

2021, the group managedto achieve a strong
increasein EBITDAlue to an excellentperformance
of storesas from the overall reopeningin mid-May
2021, a strongperformanceof e-commerceandto a
€ 5.0 million subsidyin Francein Q3 2021

THOM GROUP

PF Free Cash Flow & change in PF leverage [*

3020
€ MTODHY

3021

€ 0 MnodTOL
L |18550 4

YTD FCF [Mc Y My Y
Pro Forma Free Cash Fig@nerationdecreased by
eoMPPY AY VO HAHM dUe2o¥ tidhing.
differencevs. last yeawith higherlevelof payables
(postponedin lockdown) at the end of March 2021. On
YTD basis, the cash flgenerationis similarto last year
Obey nmithfYOLI2 aAGA DS AYLI O
more than offset by the change in working capital of
e 6Mc ®Pn U HecrdedCINBIYO K & dzo & A RA
relatedto the developmentof the wholesal@ctivity).
The PFleverageas of June2021 of 3.9x is related to the
new debt structure at Goldstory SAS level, post

refinancing
[*] Goldstory Proforma Net Financial Debt / Adjusted PF EBITDA

F Leverage as of
June 2021
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Q3 2021 Market Environment
Lockdowns resulted in 39% of the network being closed on average during the quarter with a full

reopening of the network since miay.
Number of stores closed by number of days of closure and by month % of stores closed by coung¥3 2021

— 75% — 42% 0% in % Apr21A  May21A  Jun21A  3Q21A
800 France 99% 58% 0% 52%
700 Italy 49% 22% 0% 24%
600 569 Germany 83% 50% 0% 44%
00 Benelux 4% 0% 0% 1%
Group 75% 42% 0% 39%
400 341
300 0
200 % of stores closed by coung¥)3 2020
100 I i i ) ) ) in % Apr20A  May20A  Jun20A  3Q20A
0 France 100% 40% 0% 47%
1-7 815 16-23 Over23 1-7 8-15 16-23 Over23 1-7 8-15 16-23 Over 23 Italy 100% 55% 0% 52%
Benelux 100% 69% 0% 57%
mFrance mltaly Germany = Belgium Group 99% 45% 0% 48%
Lockdowns

The monthly network closureaverageis the monthly averageof the percentageof storesclosedfor eachday during the month. With the increasing
complexityof lockdownrules, it is a simpleandefficientKPto assesshe levelof lockdown

Therulesimposedin the contextof the COVIBEL9 pandemicresultedin our storesbeingtemporarilyclosedasfollows during Q3 2021 (i) in Franceall
storeswerefully closedstartingApril 3, 2021 until May 18, 2021 ii) in Italy, regionallockdownsn Apriland May resultingin 49%of storesclosedin April
and 22% in May and (iii) in Germany regionallockdownsand restrictionswere still in placein April (89% of storesclosed)and May (50% of stores
closed)

Quitesimilarsituationvs lastyearwith lockdownsin March-Aprilandreopeningmid-May except2 maindifferences (i) largerstoresremainedclosedin
Francdan 2020until June2 and (ii) muchfasterrecoveryof salesat reopeningin 2021

INVESTOR PRESENTATIGNL
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Q3 2021 Market Environment

France and Italy demonstrated a successful reopening sineelayi@021
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Variation of Network sales on a Like for bésis in Q3 2021, vs. Q3 2620 market
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Network
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Nomarket
data

M 69.2 %

No-market-data

Avr21A May21A Jun21A

—e— ltalian market (traffic)y =~ —e—Italy - Network sales LFL (in %

FranceandlItalyboth outperformedthe marketsincethe reopeningof storesmid-May:

France Outperformancevs marketin May 2021 thanksto a successfukalesrecoverysincethe reopeningmid-May,
enhancedby the underperformancen May 2020asour storesin big shoppingcenterswere closedvs storesopen for
most of the market In June 2021, relatively low outperformancevs market of 1.5 pps explainedby a significant
outperformanceof +14ppsin June2020 vs market,after the reopeningof our entire network

Italy: Significanbverperformancevs marketover the third quarter of 2021, showingthe goodresilienceof our stores
networkandaleadingpositionof our keybrand,Stroili

THOM GROUP
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Q3 2021 Commercial performance summary

The group benefitted from embedded growth, from a much higher sales recovery at reopening (in ltaly, sales rema
until mid-July in 2020) and from@mmerce which performed very well despite a lower rate of stores closed vs. last

Quarteron-quarter variation in percentage of network sales on &ftikéike basis

Geographies @ Distributions Channels .fo::

France International Stores E-commerce Wholesale Total

3Q21 156.4% 70.9% 162.9% 73.0%

3Q20 -40.3% -62.4% -52.6% 92.2% -76.5% -48.8%

FY20 -4.6% -16.6% -10.3% 35.2% -43.4% -9.1%

|7 - \x
ooy~ ) B S
L | & P4
‘ 1. Q32021 KEY HIGHLIGHTS THOM GROUP

INVESTOR PRESENTAICHS



Q3 2021 Commercial PerformangkBocus on Stores & Corners
Due to a successful reopening of stores sinceMay the network sales increased by 70.9% on ddrke
like basis.

' Stores & Corner (S&C) R&LFLperimeter- Q3 2020, Q3 2021 Monthly Network performance Q3 2021 vs. Q3 2020

| LYy €Y 3Q20 3Q21 Var.% Apr21A May21A  Jun21A 3Q21

France 50.1 65.8 31.3% Total Network sales - var. vs.N-1
g <ol - p i Italy 14.6 46.6 219.1% France 231.3% 107.3% 3.0%| 40.5%
' ’ ' Italy 1,153.8% 521.8% 136.2% | 199.2%

0,
H 18 t o1re d O r RO 59 e S Germany 20% (47.9% 156% | (11.4)%
Network sales - S&C 70.2 120.0 70.9%
% of stores closed on average

France 14.4 20.4 41.5% Erance 98.8% 58.2% , 52.4%
Italy (2.6) 10.8 521.7% Italy 49.0% 22.4% - 24.0%
RoE 0.0 1.6 4833.5% Germany 83.0% 50.0% - 44.4%

Network Contribution - S&C 329 177.1%

KPI - Network Contribution rate - S&C

France 28.7% 31.0% 2.2pp
Italy -17.6% 23.3% 40.9pp
RoE 0.6% 21.7% 21.1pp

|lw ' | Group 16.9%  27.4% 10.5pp
< "

Networksaledn Store&Cornerstrongincreasedueto a successfuleopeningof storessincemid-May:

. ~ StoresNetwork Saledor Q3 2021increasedby €49.8m or 70.9% comparedto Q3 2020Q (i) Thegroup benefitted from a
»* = successfuteopeningof storessincemid-May (recoverywasparticularlyslowin Italy after the 15t lockdownin 2020 and

= (i) largerstoresremainedcloseduntil 2 of Junein 2020
S ” .+ Increasen our Network contribution marginis mostly due to the very good performanceof storessincereopeningand
A R S Sl A‘E:&-"  to the lowerlevelof closingduringthe quarter
Lo ik e 3 R T o
355 i B PPl kD ol
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Q3 2021 Commercial PerformangkEocus on Stores
Stable network in number of stores with lower owned stores footprint and an increase in affiliated s

' Stores Network bridge September 2020 to June 2021
| I L
= - Ownstores Agltlcl)?teesd
. ° )
Histoire d'Or
Affiliated Total
In store France Italy Storeg stores o "'15 "'7_
September 2020 21 1,028 PEnings opening
, =] 2Ln
Openings 7 22
Closings 0 -24) (24) No
28 102 Closings closing

Continuousievelopmenbf the Networkin keylocationswith low ROI continuousfocuson Networkprofitability
StoresNetworkin YTD2021remainedfairly stablein numberof storeswith:

* the decreaseof ownedstoresNetworkto 998dueto the 24 closingof storessinceSeptember2020asthe Group
focusisto maintainnetworkprofitability,

* partly offset by the openingof 15 owned stores since September2020 in bestin-classlocationsand by the
openingof 7 affiliatedpartnersstoresin line with the strategyof expansiorof this distributionchannel

* iy -
~ < SRR e RS e
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Q3 2021 Commercial PerformangEocus on £ ommerce
Significant EEommerce Sales growth in Q3 2021, representing 10.9% of network sales, vs. Q3 202
strong increase in profitability (+8%p9

E-Commerce Income StatemenQ3 2020, Q3 2021 Monthly Network performance Q3 2021 vs. Q3 2020

LY €Y 3Q20 3Q21 Var. % Apr21A  May21A  Jun21A 3Q21

France 6.5 13.7 111.2% Total Network sales - var. vs.N-1

Italy 15 1.6 9.0% France 231.3% 107.3% 3.0% 40.5%

ROE 0.3 0.2 -30.3% Italy 1,153.8% 521.8% 136.2% 199.2%

Network sales - Ecommerce 8.3 15.6 87.9% Germany 20% (47.9)% 156%| (11.4)%
% of stores closed on average

France 2.2 6.0 172.3% France 98.8%  58.2% S| 524%

Italy 0.3 03  -0.9% ltaly 49.0%  22.4% - | 24.0%

RoE 0.2 0.1 -36.4% Germany 83.0% 50.0% - 44.4%

Network Contribution - Ecom. 2.7 6.5 136.1%

KPI - Network Contribution rate - Ecommerce

France 34.0% 43.8% 9.8 pp

Italy 21.9% 19.9% (2.0)pp

RoE 74.1% 67.6%  (6.5)pp

Group 33.1% 41.6% 8.5pp

The Group increasedits digitalization with the increasein EECommerceNetwork salesto €15.6m in Q3 2021,
representingan increaseof b €.3m comparedto Q3 202Q This performancewas significantlyabovethe marketin
Franceandwasmadepossibledueto:

* Groupwebsiteqin Franceandltaly) benefitingfrom new platformswhichhavedrasticallyincreasedur capacity
* HistoireR Q nN3troilistrongbrandawareness
* Theexperiencecquiredduringthe 15t lockdownduringwhichthe increasan digital saleswaslimited.

[T e———
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Key achievementsFocus on ESG

Disclosure of our 2020 Social & Environmental Responsibility report. Futurél@®iégetherplan will
be unveiled in 1Q 2022.

2020Sociak EnvironmentaResponsibilityeportin March2021
Disclosuref our annualreport detailingour ESGoolicyfocusedon three mainpillars
+« Buildinganethicalbusinessnodel

» Qualityrequirementfor our suppliers Suppliercodeof conductin placesince2018/ 74% of our purchases
are comingfrom supplierswvith world classcertificationgRJ& SMETA BSCI)
» Rawmaterialstraceability(diamonds)

* Supportinghe developmenbf ouremployees

» Focuninternaleducationd h drhldloyeesirethe keyto & dzOO S & a ¢
Accessibleducationaprogramsfor all employeeg Facilitatinginternalmobility
» Ensuringvell-beingat work (genderequality/ safety/ teamspirit)

* Reducingurenvironmentalmpact
» Durabilityof products(systemati@ualityauditfor suppliers)
» Reductiorof energyconsumptiondevelopmenbf energyefficientlighting

THOMogether

We wish to take advantageof the new phase marked by a changeof shareholdersin 2021 to strengthen our
commitmentandinitiate an ambitiousESGstrategywith the THOMogethe plan

* TheTHOMogetherprioritieswill be definedby the employeegshemselves
* It will beunveiledin 1Q 2022
* It will benefitfrom a dedicatedES@overnance
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Recent developments

Reopening of most of the network from May 19, 2021, allowing the group to welcome its customer:

a20KSNXQRa 51 &

Networkreopening

Following a long period of COVIEL9 pandemie
related restrictions and lockdowns,the group was
finally able to reopenalmostall its storesfrom May
19,2021

Thisallowedthe groupto welcomeits customerson
a 2 (i K Bayie Brancewhichis a big period of the
year

‘ 1. Q3 2021 KEY HIGHLIGHTS
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Popsell acquisition

OnJunell, 202}, the Groupacquired65%of Popsell
asocialsellingplatform,to developa newdistribution
channel with a customized digital experience for
customers

THOM GROUP

Disclosure of our 2020 Social & Environmental
Responsibility report

The report detail our ESGpolicy focusedon three
mainpillars

A Buildinganethicalbusinessnodel

A Supportinghe developmenif our employees
A Reducingpur environmentaimpact

FutureESGI'HOMogetherplanwill be unveiledin 1Q
2022 (priorities defined by employeesthemselves,
dedicatedES@overnance)
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