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Disclaimer (1/2)

Important Disclaimer

Thefollowing information, for the sixmonth period endedMarch 31, 2023 was preparedat Goldstorylevel comparedto
previousyear publishedinformation for the sixmonth period endedMarch 31, 2022 which was preparedat Thom Group
level A bridge between Thom Group and Goldstoryfor the sixmonth period ended March 31, 2022 is disclosedin
al y I 3 S \D8glssiO@ENd Analysis

a | y I 3 S YiiScyissiéksnd analysisof our financialconditionand resultsof operationspublishedon May 30, 2022for the
sixmonth periodendedMarch 31, 2022 included50% of the contributionof AgathaSASAsthe latter was not consolidated
in the THOMGROURBAS onsolidatecaccountdor the fiscalyear2022 we are presentingjn the following slides the results
of operations for the sixmonth periodendedMarch 31, 2022 without AgathaSAS




Disclaimer (2/2)

Thisdocumentand any related presentationshavebeenpreparedby GOLDSTORA.S (the & L & & stdSI\Midk uisein its presentationto investorsheldin connectionwith the presentationof its
financialresults

Thispresentationmayincludeforward-lookingstatementsthat reflectthe L & & datemi@na beliefsor currentexpectationsForwardlookingstatementsinvolveall mattersthat are not historicalby
usingthe words"anticipate","believe","estimate","expect","intend", "may", "should","will", "would" and similarexpressionsr their negativesjncludingsuchmatters setforth underd CA y I y (

reviewlmpactof inflation on nextfiscal@ S |- idEvardlookingstatementsare madebasedon assumptionsind expectationghat the Issuercurrentlybelievesare reasonabléut couldproveto be
wrong.

Accordinglyresultscoulddiffer materiallyfrom thoseset out in the forward-lookingstatementsas a resultof, amongother factors, the factorssetout underd w /C& 10 (i thel & & dxSnNaD a
Reportfor the financialyearended30 SeptembeR022issuedon January27, 2023 Theseactorsare not necessarilyll of the importantfactorsthat couldcausethe L & & deSudlEsultsto differ
materiallyfrom thoseexpressedn any forwardlookingstatements Otherunknownor unpredictableactorscouldalsohavematerialadverseeffectson future results Consequentlyeadersare
cautionednot to placeunduerelianceon forward-lookingstatements Thelssuerundertakesho obligationto updatepubliclyor releaseanyrevisiondo theseforward-lookingstatementsto reflect
eventsor circumstancesfter the date hereofor to reflectthe occurrenceof unanticipatedevents,exceptto the extentrequiredby applicablelaw. All subsequentvritten or oral forward-looking
statementsattributableto the Issueror any personactingon its behalfare qualifiedby the cautionarystatementsherein

You should be aware that certain financial data includedin the presentationwould constitute & Yy #FignchGAAPfinancial Y S | & dahekiding ReportedEBITDAAd]justed EBITDAgapital
expenditureAdjusted-reeCashFlow,AdjustedrreeCashFlowconversiomate, Grossmarginnetworksales networkcontribution,net debt, and like-for-like salesgrowth. Thedisclosuref suchnon
FrenchGAAHinancialmeasuresn the mannerincludedn the presentationwouldnot be permissiblen a registrationstatementunderthe U.SSecuritieg\ctof 1933 asamended Thesenon-French
GAAFinancialmeasuresio not havea standardizedneaningprescribedoy FrenchAccountingStandardsand thereforemay not be comparableto similarlytitled measuregresentedby other
entities,nor shouldthey be construedasan alternativeto otherfinancialmeasuresleterminedn accordanceavith FrenchAccountingStandardsAlthoughthe IssuetbelievegshesenonFrenchGAAP
financialmeasuregprovideusefulinformationto usersin measuringhe financialperformanceand conditionof the businessyou are cautionednot to placeunduerelianceon any nonFrenchGAAP
financialmeasuresand ratios includedin this presentation Thispresentationcontainscertaindata and forward-lookingstatementsregardingthe Frencheconomythe marketsin whichthe Issuer

operatesand its positionin the industrythat were obtainedfrom publiclyavailableinformation,independenindustrypublicationsand other third-party data. Thelssuerhavenot independently
verifiedsuchdata and forward-lookingstatementsand cannotguaranteetheir accuracyor completeness

Thisdocumentactsassupportfor the NI & grésérdafibngo investorsthe unauditedfinancialstatementsare communicatedn appendixandthis
documentshouldhencebereadin conjunctiortherewith




Basis opreparationof the financialinformationpresented

Theinformationpresentedis basedon GoldstorySA.S non-audited consolidatedand managementccountsfor the sixmonth periodendedMarch 31, 2023 Theyhavebeenpreparedin accordancevith
FrenchGenerallyAcceptedAccountingPrinciplesd & C NIB Yy 10 thiahdiffer in certain significantrespectsfrom International FinancialReportingStandardsd & L CWeg have not includedin this
presentationareconciliatiorof our financialstatementsto IFRS

Thispresentationcontainscertaindatathat constitutesi y” ##génchGAAHRinancialy’ S I & dahclidingtize following

* Reported EBITDApresents net income (loss) attributable to owners of the Issuer excludireg income (loss) attributable to n@ontrolling interests, (i) goodwill amortization, (iii) income tax, (iv)
financial income and expense, (v) the change in depreciation, amortiaatigirovisions net of provision reversals, (vi) the contribution of the stores closed during the period cotigdtiensur la
valeurajoutéedesentreprise® & / +! 9 £ 0 X -récyfig inc@mekrid @xpghgey, corresponding to all items that are not directly related to ouoogesatiore businesses and that are deemed by
management to be nerecurring by their nature, including rental or personnel expenses incurred by stores prior to their opehingg renovation works (if such renovation work results in the long
term closure of the store during the renovation).

+ Adjusted EBITDMArresponds to Reported EBITDA adjusted)farK S Fdzf £ &SIFNJ STFSO0G 2F 2 LiSsysavwhgsdronRe&thin GraiRredkgdnization antl (#)atdzaed iMigaef
of credit notes received prior and during the LTM period and the effect of the respective reclassifications below EBITDA.

+ PFadjustmentsorrespondso the 12 monthscontributionof openingsasedon anextrapolationof actualperformancdessactualcontributionsincethe acquisition

* AdjustedFreeCashFlowrepresentdree cashflowsless(i) refurbishmentand expansiorcapitalexpenditure (i) changein workingcapitalof fixed assets(iii) salesof property, plantand equipmentand
intangibleassetsand (iv) tangibleassetsn progresselatedto the & { K 20905oroject(SARandIT-relatedproject).

* NetworkSalesepresentshe apportionmentof our network salesamongFranceJtaly and Restof Europethroughall saleschannelsoperatedby the Group(i.e., our stores,e-commerceplatforms,sales
to our affiliatedpartnersandwholesalebusiness)

* Grosanarginrepresentghe sumof our total in-storesalesyevenuefrom the saleof gold,proceedsrom insurancdor theft andrebatesre-invoicedto our suppliersnet of our total costof goodssold
NetworkContributionrepresentshe sumof our grossmarginandour total networkdirectcosts
Likefor-like storesincludethe storesthat were openfor the entire durationof the two periodsbeingcomparedandexcludestoresopenedor closedduringthoseperiods

FreeCash-lowconversiorrate is definedasfree cashflow asreportedin our financialstatements dividedby ReportedEBITDAeneratedduringthe period

4 4 4 9

Net Debtrepresents our total senior financial debt net of cash on balance sheet.

‘ GOLDSTORY p.4
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Structure of the shareholding as of March 31, 2023

[ Altamir andrelated}

22.3% 55.2%
‘ N

[Colnvestors& Othe%

[ Management

} [ THOMtogether ]
0.3%

21.9%

(France) <
« Topco» )

100%

O-% AltastorySAS

(France)

A 4
Mstory SAS
« Midco»

v
Goldstory SAS

(France)
«thelssuem

RestrictedGroup

100%

THOM Group SAS
(Francé

« TheCompany>

GOLDSTORY

p.6



THOM Group SAS

(France
« TheCompany»

100%

THOM SAS
France

TimewaySAS 100%

Structure of the operating Group as of March 31, 2023

65% NewCoSell
—» Platform SAS
France

¢ 100% Popsell SAS
France

100% THOM Asia Ltd
Hong Kong 0

99% :
THOMIndia

Mumbai
1% A

France b

0,
100/0; StroiliOroSpA

Timeway France SAS 100%

1000/‘[ Timewayltaly Srl
France

" Italy

Italy
100%

» | Aail2ANS
Belgium

RQhNJ {!

100%= OroVivo AG

Airport
International SA

Agatha SAS 100%
France <
100%

Germany

100% 1 Aad2ANB RQh N

Agatha Asia Ltd
fl Hong Kong

} 100%

Luxembourg

100%

> Aali2ANB RQhNJ

Malibu SARL
Luxembourg

RLC China WOFE
China

+100%
Agatha Spain S

Spain

Monaco

Operating ) Dormant
|ssuer Issuer

100% DUO MU

GOLDSTORY

» Jewellenytd

. ! ; Buying
China 0 Y @ Holding { PV



Todaysbresenters

St

O
OROVIVO AGATHA

PPPPP
1856

Marc Orian FRANCO GIOIELLI

TésOr  sMizze

L

RomairPeninque
President & CEO

GOLDSTORY

Cyrille Palitzyne
Group CFO

INVESTOR PRESENTATION MAY 3q32823



A w N

Q2 2023 Key Highlights

Financial Review

Q&A

Appendices




Q2 2023 Key Highlights




Q2 2023 Market Environmemirket data have to be analysed cautiously as the only his
reliable source of data in France does not longer axeice market information is based on overall rete
footfall for both France and Italy for Q2. In January, despite very limited discount the Group was in |
a very discounted Market (sales period). After a disappointing month of February, March was very
Variation of Network sales on a Like for bikss in Q2 2023, vs. Q2 2022raffic

‘ 1. Q2 2023 KEY HIGHLIGHTS

France Q2 2023 [*]

10.3 %
9.1%

(1.1)%
Jan23A Feb23A Mar23A

—e— France - Net sales LFL (in %)—e— French market

[*] Information on Market in Q2 2023 comes frBnocos Thisrelates
to massmarket stores in France (all categories), so not specific to
THOMmarket (jewellery and watches)

GOLDSTORY

ltaly Q2 2023 [**]
24.6 %
20.3 %
21.5 %
14.6 %
11.3%
Jan23A Feb23A Mar23A

—@—Italy - Net sales LFL (in %) —@—Italian market (traffic)

[**] Information on traffic in February 2023 was available only until
mid-February. No information received for March 2023.
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Q2 2023t a glance

Sales performance during Q2 2023 wesly goodwvith +14% increase in Total Network Satéd% excluding

' I OKF O D |

R2dza (i SR

compared to Q2 2022 (+3.5pp excluding Agatha).

Network sales

(e

€ HNOH®O
€E MTCDPY

Q2 2022

Increasein network saleswith €2023m in Q2 2023
representinganincreaseof 14.4%vs Q2 2022

Agathaaccountsfor €5.3m of salesin Q2 2023 (0 in
Q2 2022.

Restated from this acquisition, the increase in
Network sales reached +11.4%
performance showing the ongoing growth of the
group acrossthe board resulting from all the group
projectsto developstrongandwell-knownbrands

Q22023

‘ 1. Q2 2023 KEY HIGHLIGHTS

[ ¢a 9.
ReportedEBITDA
| 53.2% +
€ MpdcY
€ MHODYY
(2]
pp

Q2 2022 Q2 2023

EBITDANcreasedby +2.5pp comparedto Q2 2022
(+3.5pp excludingAgatha)

Inflation hasbeenabsorbedoy salesgrowth (whichis
our strategy) The changein EBITDAn Q2 2023 is
mainly explainedby the strongembeddedgrowth in

an excellent revenues

GOLDSTORY

i.8.8.25x levérag@BITDIA &ate Rereased by #2bppY

Free Cash Flow & change in leverage
Q2 2022 Q2 2023

PF Leverage
as of
Mar. 2023

€ 0 OH®NO

€ 6 nyoTtoy

(I 344% 4+
YTD
FCF y v

(v g

Free Cash Flow generationincreasesl ¢ mc ®vy
2022 mainly due the change in procurement strate
(offsetting effect of the anticipation of Christmas
inventory and security stock building in Q1 2023).

Leverages of March 31, 2023 is 3.25x%, a decrease
0.1x vs. September 30, 2022 as a result of the stro
,¢5 HAHO LISNF2NXYIyYyOSs |
repayment on Vendor bonds on 16 March 2023.

Restated from the reimbursement of the Vendor
bonds, the payment of dividend and the acquisitior
Agatha, the operating deleverage(s44x vs. March
2022.

INVESTOR PRESENTATION MAY 3002023



Q2 2023 Commercial performance summary

Group sales performance is excellent in Q2 2023 across the board (by Geographies and Distributiohv@treareld% LFL
growthvs. Q2 2022.

Quarter variation, compared to same periods in the last two years, in percentage of network salesfonlkdikmsis

Geographies @ Distributions Channels .To:.
France International Stores E-commerce Wholesale (*) Total LFL
Q2 2023 6.0% 20.1% 10.7% 13.9% 32.9% 10.9%
Q2 2022 68.3% 66.9% 81.1% (29.2%) 246.1% 65.3%
YTD23 3.8% 11.9% 6.1% 14.0% 16.7% 6.6%
YTD22 32.5% 40.6% 49.0% (26.5%) 39.8% 39.8%

(*) full perimeter for wholesale activity, standalone LFL wholesale performance is irrelevant for QTD

‘ 1. Q2 2023 KEY HIGHLIGHTS GOLDSTORY INVESTOR PRESENTATION MAY 3@2@&



Q2 2023 Commercial PerformangBocus on Stores

Excellent store Network sales development in Q2 2023, across the board and particularly in Italy. Contributio
Margin increased across the board, by®8

Stores P&L, LFLperimeterg Q2 2022, Q2 2023

Ly €Y Q22022 Q22023 Var.%
France 100.3 105.8 5.6%
Italy 46.5 55.5 19.4%
RoE 10.3 12.6 21.7%
Network sales - Stores 157.1 174.0 10.7%
France 24.1 27.2 12.8%
Italy 8.3 12.9 55.4%
RoE 1.6 2.4 52.6%
Network Contribution - Stores 34.0 42.5 25.0%
KPI - Network Contribution rate - Stores

France 24.1% 25.7% 1.7 pp
Italy 17.8% 23.2% 5.4pp
RoE 15.0% 18.8% 3.8pp
Group 21.6% 24.4% 2.8pp

Networksalesin Storedevelopmentwasexcellentacrosshe boardastheseareabenefitsfrom a strongembeddedgrowth
- supportedby the implementationof Groupsynergiegfront andback)

.}" Networkcontributionmarginincreasedn all countriescomparedio Q2 2022with a strongimprovementof the marginin
: // Italy (+5.4 pp9

‘ 1. Q2 2023 KEY HIGHLIGHTS GOLDSTORY INVESTOR PRESENTATION MAY Sq,')?])ﬂ.%



Q2 2023 Commercial PerformangEBocus on Storese increase in Network
F220LINAY G A& RdzS (02 GKS O2yazztARIFIGAZ2Y 2F ! 3 0KI C
been opened in key locations, such as Roma, almost fully offset (in number) by the closure of 11 small store:

A' Stores Network bridgeSeptember 2022 to March 2023

Owned | Affiliated Total
In store France Italy RoE stores Stores stores
519 385 76 980 35 1,015
Openings 3 4 1 8 1 9
Change in Scope 71 26 97 97
Closings -8 -3 0 -11 0 -11
585 386 103 1,074 36 1,110
Continuous development of the Network in key locations with low ROI, Own Affiliated
continuousfocuson Networkprofitability stores Stores
StoresNetwork in Q2 2023 increaseddue to the consolidationof | I (i KI Q&
network +8 +1
*« | 3| uretwdlkacomprisingof 34 storesand 63 cornersin Franceand Openings opening
Spain(Agathasnow consolidatechsof March31, 2023); Y1b YTb
* TheGroupstrategyis to opena limited number of high potential stores (11) No
(inkeyareas)andto closelow potentialstores C'\??Bgs C'ﬁ'gg

‘ 1. Q2 2023 KEY HIGHLIGHTS GOLDSTORY INVESTOR PRESENTATION MAY 3@2@53



Q2 2023 Commercial PerformangBocus on £ommerce

E-commercedevelopment was slightly disappointing in Q2 2023 with a +14% sales increase. Howe
with a strong focus on profitability, contribution Margins increased across the board (+22% in value

E-Commercd?&Lg Q2 2022, Q2 2023

Q22022 Q22023 Var. %

8.7 9.7 11.0%

1.2 1.6 30.5%

0.4 0.5 26.1%
Network sales - Ecommerce 10.3 11.8 13.9%
France 2.7 3.2 15.2%
Italy 0.0 0.1 497.5%
RoE (0.0) 0.1 -362.9%
Network Contribution - Ecom. 2.7 3.3 22.1%
KPI - Network Contribution rate - Ecommerce
France 31.3% 32.5% 1.2pp
Italy 1.9% 8.7% 6.8 pp
RoE -5.6% 11.7% 17.3pp
Group 26.5% 28.4% 1.9pp

TheGroupcontinuesto work on its digitalizationviathe e-commercebut alsovia other channeldike click&collectship-
from-store,socialselling e-reservationX

Thelevelof digitalsalege-commerce sales2.0. X) reached13.3%of NetworkSalesn Francein Q2 2023(+1.2pp vs Q2
2022).

‘ 1. Q2 2023 KEY HIGHLIGHTS GOLDSTORY INVESTOR PRESENTATION MAY Sq,')?])&



Recent developments

SuccesstémponeeSharehoIdmgmew raise(THOMtogethey, Relmbursmenbf vendorloan,
0 KS

| A a

THOMtogether

Become an indirect shareholder of THOM

EmployeeShareholdingrundg THOMtogether

In April 2023 the group launched a second operation of

EmployeeShareholdingrundo & C / in véhichieachemployee,
with a seniorityof more than 3 months,caninvest The Group
hasofferedto contributeto S Y LJf 2 iadvBs8rieup to 100%

of €300. The operationwas a success20% of our employees
havecontributedto the fund (> 1,200 people)for an averageof

approx 1,000 pers

Sharewill be transferredin Juneto the employees

As a reminder, for the first Employee ShareholdingFund
operation, in November 2021, almost 400 employees
contributedto the shareholdindund.

‘ 1. Q2 2023 KEY HIGHLIGHTS
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As a 2022

Altastory was permitted to distribute €125m dividend in

exchangefor an undertakingto repurchasea total of ¢60m of

its Vendor Bonds The group proceededwith a shareholder
dividend distribution of €100m on 30 June 2022 the

repurchaseof the VendorBondsfor ¢10m on 30 June2022and
€50 millionon 30 August2022

Thegroup hadthe possibilityto distribute the remaininge25m
to shareholdersasdividendbut decidedto usethis amountto
partly reimbursethe Vendor Bonds,on 16 March 2023 The
remainingVendorbonds,for a total of €é45.6m, waspurchased
by Altamir, the L & & de$aMJRareholder,from the initial
subscriber®f the vendorbonds(BridgepointQualiunX).

GOLDSTORY

Fl G2NAGS NBGI

01 Decathlon Leroy Merlin Leroy Merlin Action

02 Leroy Merlin . Decathlon g y Decathion ’ Decathlon
03 IKEA Amazon (culture) Action 3 Leroy Merlin
04 McDonald's § IKEA J Amazon (culture) McDonald's
05 Amazon (culture) McDonald's y Fnac (culture) % Fnac (culture)
06 Fhac (culture) Fnac (culture) McDonald's a Amazon (culture)
07 Sephora Action ik IKEA Picard

08 Etam Lingerie Sephora Sephora IKEA

09 Action

Grand Frais Amazon (multlmtdlla /

Leclerc

10 Buffalo Grill Picard Leclerc Histoire d'Or

HistoireR Q b Tep10favoritebrandsin France

The Groupis really proud to announcethat Histoire R Q hasJ
enteredin the Top10 favorite brandsin Francefor 2023 (across
all categorie$ Thestudyisreleasedannuallyby EYParthenon

Also,for the 10t consecutiveyear, HistoireR Q s thé favorite
brandin Francefor the Jewellery Watchescategory
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